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more than just talking ‘ ‘

A digital credential offered
something strong that could be
easily shared through social media

Why dld you Choose |LM’) | chose ILM as it offers coaching qualifications, is credible in the public sector, and

the number of coaching practice hours required for students is more realistic than the
main coaching bodies.

What |mpact has the It's a bit early.to say as they have only been released to our organisation this Igst

. . . month. Early indications are good, though. When | posted my digital credential on
dlgltal credentials had on Linkedin, | got 2000 views. The 30 or so who have done likewise are getting 50-70
your business? comments or likes.
What do you think the In the context of digital credentials, it does offer something strong. Much better than

us just listing our qualifications on social networks, or taking pictures of us with our

future is for your learners? . riificates.

What would you say annily enough, | have been having e.nquiries: from other trgining compapies about
hinki this. | would encourage them to take it up. Initially | was reticent, but having seen the
to someone thin Ing responses, | am embracing it fully.

about adopting digital
credentials?

“When | posted my digital credential on Linkedin, | got
2000 views. The 30 or so who have done likewise are
getting 50-70 comments or likes.”
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Find out more at cityandguilds.com/digital-credentials A City & Guilds Group Collaboration



https://www.cityandguilds.com/digital-credentials



